




Research Evidence Based Product 

Measuring Key Factors 

• Effectiveness in key Public Health measures 

• User acceptability/satisfaction 



• Green vs. Brown $$ 

• Strategy (KPIs) 

• Barriers (Funding, Competition, Policy, etc.) 

• Endorsements & Partnerships 

• Sustainable Growth 

• Metrics 



• Demographic & Needs 

• Technology Trends 

• Adoption Criteria 

• Visibility & Use 

• Learning 

• Communication 





Research Evidence from the Campus 

• Two independent samples – replication model 

Research Evidence from grade 12 Classrooms 



Ongoing research: 

• longitudinal cohort impact study - students 

• cross-sectional application study - students 

• faculty application study – faculty 





Green $ - Cost Recovery 

Brown $ - Dissemination 



Direct to Consumer 

• Youth 

• Parents 

• Loved Ones 

• Educators 

• Healthcare Providers 

• University Administrators & Counsellors 

Direct to Business/Institution 

• Post-secondary Institutions 

• Primary Care clinics 

• Outpatient/Specialty clinics 



Strategy 

• Endorsements 

• Partnerships 

• Distribution 

• Use/Reuse 

• $$ driving Sustained Growth 

Barriers 

• Competition 

• Policy (Institutional & Governmental) 

• Funding 



Endorsements & Partnerships 

Sustained Growth 

• Cost Recovery Revenue Model 

• Dissemination 

Metrics 

• Endorsements 

• Partnerships 

• Distribution 

• Use/Reuse 

• $$ 
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Learning 

• Ease of Use (across demographics) 

• Sharing (Peer Learning) 

Communication 

• Public Relations / Media 

• Digital & Broadcast 

• Social Media 

• In-Person (O-Week) 

Technology Trends 

• Mobile, Web, Social Media, Print 



eHealth Parameters of Success 

• Clinical 

• Business 

• Marketing 

Funding & Scale Up Models 

• Milestone definitions 

• Sustainable or Funded growth 

• Assurance of Research Implementation & Use 






